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“If I had asked people what they wanted, they
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5, ATEIR AR BUSIZ L BRI IHEN A R TH 5,

L2 L, K1IZR$EBD, 2017 45 35 CWeb A1
27% % D LF P THY, AL 10 48 H THEHBEL Theb Fl
HENTW5B (ESOMAR, 2007-2016), 71— VAL ASHE
GHAE, T ORWE IR 2 FC, filidk & 1 HE B
BEAED DD Web ENOMFIZIEL DRV TH S
(P - A - 2, 2015)0

2. Web SRILFAEDHFORIEVSRELZDER
Web A BUIBHELL T, WVICBI L TR AR

Postal
Online Traffic/Audience
Other Quantitative
Mobile/Smartphone

¥ Face-to-face

H Telephone

® Others

B Total Qualitative

B Automated Digital/Electronic

® Online Servey

2014 2015 2016 2017

Japan Marketing Academy Conference Proceedings vol.7 (2018)

http://www.j-mac.or.jp



cftfh Japan Marketing Academy

Web REICH T THEAREOBVEERSIMESE — PFEOBBHETIHZWRE LI LLBIREE —
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Intercept Technology) Z¥RAL7zc X1 DEM1 Tk
AR =PI AV L= —IIT VLA TELIENEETH S,
Web 7SRV AT, £ BoMEZRAET 572012
Z—HF =BTV D, LL, BERDILIZEL
TWAT A AFIAY =74 THY, HEICBIFE AV —
74 VA #IE K 90% FTELTWAHET 2 ADIE
£ % (Deloitte Tohmatsu Consulting, 2017).

RDITO A&7 a v 21%, K21ZR3 &80, RIWI
Corporation 5% 1,000 /7 DF X4 » &4 4 (B HL - 15 1
EEL)LTBY, Av—b7+02EL Web B EZLTW
BT INA AHIHFEY) 2 2\ F L7286 (R A T T
R, A T4 TR TIRE L RD L, LI2hso
T, RBEOFRMETHE (LENE)THIERBET
BHERE DL AFAET Do AWFFETIE, Web 7SIV A
DSEA A FIE, WA ICT 7 AL HBRE OIS
74.75% THHDIZH L, RDIT Tl FH AL W [ 23 R sh
TR ERE DB 917% 12l F 5, Web 7SRV, dE
IORBICH N THEELZASKRBL, MEHHE P LD
FAIVTTHELTEY, Bh oA s T4 7%/ T
570, SEERERIENNLZLIZNIRTH S, 524 H
BHRIMRNZETHELLRMYOIRFEOFAEL TV (il
I A - 2k, 2015), AR CTIEHLE TR ENME R
BONTAERPOE N EHEEMEDERDORES
TR UPEEMGEL 7,
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THRLZZOFES LR, 371X, MAPE(Mean Absolute
Percentage Error)eh A4 “Hefliz & HL, 2o0igiEL
DICEMEEERLSLAI, BUAETFEOESEN
EL720 OFD, MAPE AVNEW, HOIED 534 & & i AL
FHEDOGATHAERBREL, 74 RGNS EN)
et i R L7 AT i) s L7z MRESEH N,
ANBU(FE20Q4), FIE(FK20Q5), HEJH 77X FOIR
VT (F20Q7), W OHEHETZ > FOW5EY «

F—2 RDITE Web XA AEDRAEHRE

T(R2DQ2, QN D4DTH5b, 72721, HE)H O M 7%
T, FrEICBRE L7z, 2015 4F 225 2017 4F 0 34E [
DYTELTWS, ZZT, Q6 TR L7 AR 225,
FUTHEERE OATIMIZEL TV, F72, HbI
& North China(#£4t), Northeast China(® Jt), East
China(#E ), South Central(## ), Southwest( Ph ),
Northwest( PGt ) @ 6 Hilk TEEAL TV 25,

Item Content
Country China
Period March 2018
Method Group A : RDIT (Random Domain Intercept Technology)
Group B : Online Panel Survey
Sample size Group A : 3,000

Group B : 3,000
Sampling method

Group A : We distributed surveys according to age and gender distribution.

Group B : After random sampling, we weighted according to age and gender.

Question < Control >
Ql. What is your age and gender?
Q2. Where do you live?
Q3. Which device are you using to answer this survey?
< Validation >
Q4. Including yourself, how many people live in your home?
Q5. What is the highest level of education you have completed?
Q6. When did you purchase the cars (new car) in your household?
Q7. What brand of car have you purchased most recently?
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R—3IMR - EWMEFHEICLIZYCTURE - HIE

No ltem Correct 2016 RDIT (raw) RDIT Panel
Freq Rate Freq Rate Freq Rate Freq Rate
I Male 18-19 17,404,817 2.01% 700 10.58% 60 2.00% 60 2.00%
2 Male 20-29| 109,861,249 12.71% 2613 39.48% 38 12.70% 38l 12.70%
3 Male 30-39| 106,610,384 12.34% 1482 22.39% 370 12.33% 370 12.33%
4 Male 40-49| 112,910,108 13.07% 411 6.21% 392 13.07% 392 13.07%
5 Male 50-59| 97,068,977 11.23% 178 2.69% 337 11.23% 337 11.23%
6 Woman 18-19 14,849,834 1.72% 204 3.08% 52 1.73% 52 1.73%
7 Woman 20-29| 100,708,572 11.65% 548 8.28% 350 11.67% 350 11.67%
8 Woman 30-39| 101,464,101 [1.74% 294 4.44% 352 11.73% 352 11.73%
9 Woman 40-49| 108,969,931 12.61% 125 1.89% 378 12.60% 378 12.60%
10 Woman 50-59| 94,355,94| 10.92% 64 0.97% 328 10.93% 328 10.93%
Total 864,203,914 100.00% 6,619 100.00% 3,000 100.00% 3,000 100.00%
R—4 BRBRELHFERRE
BARRE IERARRE
(Sampling error) (Non-sampling error)
RE BEARMEICHESIRE EARREUADEBRICLSRE
563 ﬁ%&?ﬁﬁ@%% L &t
EFNSERAOR &) &t
B Al A RE
8 s
HEERNEH SE: Standard Error (1Z#£282) -
SD: Standard Deviation ({Z#{F=)
N: B> 7Lt X
- REFRAEERHDRY - RETECERX
o - BARHEICKSREY - BEEOERN / ERHLEOBE
HEORHA TG ZDRR  BREOTE

- DMEICLBEFIR

Iv. \REELEE

I DHOHHTH H1ttm5 AL, 1 A2 56 ALLEET
D6 X THAL, R, £5ITRTEBY, MAPE
13 RDIT #%54.40%, Web /X% IV 739.38%, 7114 — Fe i
RDIT A3514.22, Web 734V %51,362.80 £ &0, W $E4E T
RDIT OH§ENERL TH o720

2OHOHHATH BFIEE, FERL, /NFER, hFR,
AR AR, AR IR AR, REAAESA T, R, REEBRED

SIX T AL 720 M RIL, K 6ITRTEBY, MAPE X
RDIT %$10.50%, Web 784V A313.75%, 7 4 — 3 fli id
RDIT 7513,167.00, Web 7 ¥4 )L%318,908.00 &£ 70, T $&
ECRDIT OFEEEDMENL TH o720
3OHDHHTHLABH 7 7 FOWIEY =71, HIE
ZBUIB LT IR THY, hromE, 7207, EE, HA,
K4 > ® 575 [E % & e, Geely, Baojun, Buick, Hyundai,
Honda, Toyota, VWD 775 Y RTH AL 2o 5 HF 1T,
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FTIZRTEB), MAPE IZRDIT 2°2.00%, Web /¥ %
VHS3.01%, A4 3l RDIT #521.65, Web 73 )L 23
114.81 £7:0), W$EEE T RDIT ORSEIEN TH o720
4OHOHATH M OHB T 7 F DM 5E
¥ = 7 1%, North China( ¥ dt), Northeast China( 3
Jt ), East China( # ¥ ), South Central( f# 7§ ),
Southwest( P8 &5 ), Northwest( 74 dt) @ 6 #b 38512 B 17
Y TRMAELIZ. HETIUFER, KT T IV TH
%o fii RIE, KBITRTEBY, MIREE TEAIIRS72D
i%, RDIT A% North China, South Central, Southwest,
Northwest @ 4 38, Web 73 % )L %% Northeast China
D1 H#3HTH-72 Northeast Chinalx, MAPE X Web
2340V, Web 2SR U ASERETICH B ThWIErH A4
ZIEMEIZRDIT 2MEALEZRD, FIE TR EEL TWA,
PLEXD, £TIR$EBY, 9HHEM 7HHE TRDIT 2%
ALK R ERD, ARG SIS NIz, 2F), Web i 4
BT, TR EEZ R DL, [ B RY E
RAERENGELICHET R ERZERL, 222
LIRS EIT W, A ey T 7 R AL IS AT
BLTEIDBERNIZEEZOND, b, WHEMH 11T, [A
V=ITA == IT IR ATEL LD EE | Lk
7278, MEERAAICBIF DAY =74 TORIEHIL, Web

2349V 3 19.90% 123 L, RDIT Tl 50.63% &£ 72> T\ 5,
BUE, B4 DEFDA 25 =4y MIH TR, PCIY AT —
NIA DT BB EGHFEIETH S, Bl 2L, PEINZBNT,
RIS W R EMRE T2 - 1L, 55 INTH
50%, 30 53 LA T 80% % i % 9~ % (Deloitte Tohmatsu
Consulting, 2015), ZHL7-BER T2 5L, 0O
B EVHE T B T0BEF 25 THAH).

LEMEDORHRT, 2200 F LI, mODKEIK
MolzDIIFEETH L, TOERELT, 200 EZ5N
o 1DHIE, A 07— Ay MIHAR CEB BBV AL,
FEPEMEN DD D, £ V7= RFRIE, K-
B R L ANIZ96.1% 123U, AL
72 AN1E35.2% 12 F5TWA (148, 2013)0 ZOIEIAHS
A AR RIS EHE THHEE Z5NS, 2D0H
&, HEIOZZEEICH 3 AV HOE E BRSBTS N5,
FENCIE [FPEEREER (HEORETFIIANL W
LREFAZEN) ] EVITEDLEDRH LI, EHRE -
LIS [ B SR = A S AT | SV BE & AR
iR ELTHY, PRI § 2 F k2550 (FF, 2011),
FERE, PECTEZ RIS EL 2o TH) (HFE,
2014), — Ao FBORTEME T O IGE A$R, &
AT THD T R e, 2% 5 A5 1E
PEABENEEZOLND,

=5 tHH A OSEEESR (National Bureau of Statistics of China, 2017a)

Correct 2016 RDIT Panel

No ftem Freq Rate Freq Rate Er;rt(;r Freq Rate Er;rtc;r
| I 51,347 14.09% 434 14.47% 0.38% 116 3.87% 10.22%
2 2 93,925 25.77% 390 13.00% 12.77% 374 12.47% 13.31%
3 3 95,094 26.09% 876 29.20% 3.11% 1,624 54.13% 28.04%
4 4 64,894 17.81% 518 17.27% 0.54% 487 16.23% 1.57%
5 5 35,430 9.72% 340 11.33% 1.61% 295 9.83% 0.11%
6 6 or more 23,741 6.51% 442 14.73% 8.22% 104 3.47% 3.05%

Total 364,431 100.00% 3,000 100.00% 4.40% 3,000 100.00% 9.38%
Chi-square _ B 514.22 B B 1,362.80 B B
(p-value) (0.00) (0.00)
BAT—r 54788 NYTPLYR - TOS—F4 ¥ 7 Z vol.7 (2018)— 218
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=—6 FEDEMFLE (National Bureau of Statistics of China, 2017b)

Correct 2016 RDIT Panel
No Item Error Error
Freq Rate Freq Rate rate Freq Rate rate
| No Schooling 61,488  5.71% 216 7.20% 1.49% 0.13%  5.57%
2 Primary School 275,939 25.61% 352 11.73% 13.88% 0.30% 25.31%
3 Junior Secondary School 418,395 38.84% 360 12.00% 26.84% 56 1.87% 36.97%
4 Regular Senior Secondary School 137,409 12.75% 342 11.40% 1.35% 262  8.73%  4.02%
5 Secondary Vocational School 44,762  4.15% 250  8.33% 4.18% 142 4.73%  0.58%
6 College Students 74,338 6.90% 428 14.27%  7.37% 624 20.80% 13.90%
7 Undergraduates 59,235  5.50% 601 20.03% 14.54% 1683 56.10% 50.60%
8 Postgraduates 5,797  0.54% 45|  15.03% 14.50% 220  7.33%  6.80%
Total 1,077,363 100.00% 3,000 100.00% 10.50% 3,000 100.00% 17.97%
Chi-square _ B 13,167.00 B B 18,908.00 a 3
(p-value) (0.00) (0.00)
x—71 BHETSVFORT 7O E R (JATO, 2017)
Correct 2015-2017 RDIT Panel
No Item Freq Rate Freq Rate Er;rtc;r Freq Rate Er;rér
| Geely 2,452,758 9.06% 58 7.04% 2.02% 76 5.10% 3.95%
2 Baojun 2,177,336 8.04% 89 10.80% 2.76% 6l 4.10% 3.94%
3 Buick 3,376,608  12.47% 125 15.17% 2.70% 235  15.78% 3.32%
4 Hyundai 3,015,929 [1.13% 79 9.59% 1.55% 137 9.20% 1.93%
5 Honda 3,676,853  13.57% 107 12.99% 0.59% 222 1491% 1.34%
6 Toyota 3,482,460  12.86% 118  14.32% 1.46% 279 18.74% 5.88%
7 VW 8,904,893  32.88% 248 30.10% 2.78% 479 32.17% 0.71%
Total 27,086,837 100.00% 824 100.00% 2.00% 1,489 100.00% 3.01%
Chi-square 21.65 [14.81
(p-value) (0.00) (0.00)
219 Japan Marketing Academy Conference Proceedings vol.7 (2018)
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K8 IR DBEET SV FOIRTE >

;IE_

=7 DR (JATO, 2017)

RDIT Panel
No Region_Unit MAPE Chi-square MAPE Chi-square Judgment
(p-value) (p-value)
23.61 68.71
i 0, 0,
I North China 4.77% (0.00) 5.69% (0.00) RDIT
28.02 10.74
H 0, 0,
2 Northeast China 5.68% (0.00) 3.93% (0.10) Panel
21.10 64.88
. o [ —
3 East China 3.59% (0.00) 2.86% (0.00)
12.48 28.30
0, [V}
4 South Central 2.95% (0.05) 3.37% (0.00) RDIT
15.60 18.34
0, 0,
5 Southwest 4.25% (0.02) 4.53% 0.01) RDIT
8.24 10.78
0 0,
6 Northwest 4.36% (0.22) 7.79% 0.10) RDIT
F—9 RIABROELD
Content Index / Item RDIT Panel Judgment
MAPE 4.40% 9.38%
Number of people per household ) RDIT
i-square . . . .
Ch 514.22(0.00) 1362.80(0.00)
i MAPE 10.50% 17.97%
Educational background ) RDIT
Chi-square 13,167.00(0.00) 18,908.00(0.00)
MAPE 2.00% 3.01%
Car brand owned ) RDIT
Chi-square 21.645(0.00) 114.81(0.00)
. MAPE 4.77% 5.69%
North China ) RDIT
Chi-square 23.61(0.00) 68.71(0.00)
MAPE 5.68% 3.93%
Northeast China ) Panel
Chi-square 28.02(0.00) 10.74(0.10)
. MAPE 3.59% 2.86%
East China . -
Car brand owned Chi-square 21.10(0.00) 64.88(0.00)
by region MAPE 2.95% 3.37%
South Central . RDIT
i-square . . . .
Ch 12.48(0.05) 28.30(0.00)
MAPE 4.25% 4.53%
Southwest RDIT
i-square . I . .
Chi 15.60(0.02) 18.34(0.01)
MAPE 4.36% 7.79%
Northwest RDIT
i-square . . . .
Chi 8.24(0.22) 10.78(0.10)
():p-value
BEY—7 71 I%#8 HYT7LYR - TAS—F 127 Z volT (2018)— 220
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RO, 220 b5, 1 2HIE, HETE
OWE b, MERPENIETH S, ZM2T7RICHRE
L, 1 MEREIEERX =2 TREREFEH30.27% Eko72,
MAPE L WH L H TlX, Web 2SR VTAEICEE 72000,
A ZRAMENZEIZEFL VIR TIE v, RIPRELT
&, LF D200 % 25605, 1 DHIE, ARAZMEE 3 M
FEEICIMZR 22 TH 5D, 1 HICHIE LB T D) b,
2HBEIZEIZ L7013 83.21%, 3 M HIX65.26%, ZL T4
[ H T 39.49% I KEIMA L, LREIZIRA IR 2372725 7
\Zhpolzo A vy — Ay MBI 2RI AL RDON T
By, PR CEDBMEICIIRE T RETH S, bBAHA, 1
8] C Il 2 & SE i L 7 BB 5% 69.70% 7248, SO
WA ey T4 TR TR E A 2 72 S 72,
LWeE 25N 5, 20HIE, Mz 4 P ERAEL 2w
EWIT WA, FE OB F CHEEZ 5 H LT
AL B4, FATHTO T RIZTRETH 5o

2OHIE, IEDS AT LR L TR 7204 & A H et g
9 %%, RDIT & Panel £BI2IEE T XTHIEH T p-value
230.05 KiwiE 720, 5% A BAKMETIE [IEOSmEFAL
TGRS DD | LIEHOTONLZLTH S,
FEK D Web 7SNV ENIFAE EEAS A L7213 R, 758
FIREOBLE O, B BER LG W
ENDBLNVTHL, I)—JF, TR AREE HD LA
FREBR LT T EN D S,

V. ¥

illi 45 & 11 L BE D BERLE A ST DK E W Web Ji 4
&, NI TEHDRIHHE SN TV EH0D, KL
DLIZODIRIIA T ThHolzo RFTEOHBKIZL, HE
KD Web /AN EELT, HidRENEZ RO L2012
(&, [T REZ RO [l R A R0 e & L7z i AL vl e 72 BESR
ML, IO EITV, [ e T4 T Z 4R
HREFICHETHIL ] THAHLFEILLKIIH D, R
W3, E AR K TRE M DN EETHY, Ao
BUEDOREWHETHREL 72RO RSV, T2, ET

ETHARZEO L7202, MBI 3 AR ICHA
BRETH D, AEHHEL T, PEOZEZEMT S
DS, AEEIMET LR TV DAL,

T AL, R ORI TE SR I2T TR, Al
RCHRHAM R MEEOMEL TR SR TWb, 2D,
HPORENEETHLILIIEITTH RV, ATH
FAEDIZDIZEE L TOBEDTII AL, EiFD/2DIC A
LTWhEELNDINT (A, 1986), T EMEL &
BDL720OIIE, ZALLKET 2HERE DTA TAYA V% EE
L, A RO MET L T 2 LA H 5o

SIS

Bethlehem, J. (2010) Selection bias in web surveys.
International Statistical Review, 78(2), 161-188.

Chang, L., & Krosnick, J. A. (2009). National surveys
via RDD telephone interviewing versus the Internet:
Comparing sample representativeness and response
quality. Public Opinion Quarterly, 73(4), 641-678.

Christensen, C., Cook, S., & Hall, T. (2005). Marketing
malpractice: the cause and the cure. Harvard
business review, 83(12), 74-83.

Cortez, R. M., & Johnston, W. J. (2017). The future of
B2B marketing theory: A historical and prospective
analysis. Industrial Marketing Management, 66, 90-
102.

Couper, M. P. (2000). Web surveys: A review of issues
and approaches. The Public Opinion Quarterly, 64(4),
464-494.

Deloitte Tohmatsu Consulting. (2015). [ 5E/ N1 ILF]
BN F A 2015 . p. 7, https://www2.deloitte.com/
content/dam/Deloitte/jp/Documents/technology-
media-telecommunications/com/jp-com-tmt-mobile-

consumer-survey-vol2.pdf (last accessed 2018/5/1).

Deloitte Tohmatsu Consulting. (2017). [t FE A VF]
F B4 2017 . p. 9, https://www2.deloitte.com/
content/dam/Deloitte/jp/Documents/technology-
media-telecommunications/com/jp-com-mobile-

consumer-survey-2017.pdf (last accessed 2018/5/1).

Japan Marketing Academy Conference Proceedings vol.7 (2018)

http://www.j-mac.or.jp



cftfh Japan Marketing Academy

Web REICH T THEAREOBVEERSIMESE — PFEOBBHETIHZWRE LI LLBIREE —

Ebbinghaus, H. (2013). Memory: A contribution to
experimental psychology. Annals of neurosciences,
20(4), 155-156.

ESOMAR. (2007-2017). Global Market Research (2007-
2017). ESOMAR, https://www.esomar.org/my-
esomar/my-resources/publications/industry-reports/

global-market-research (last accessed 2018/4/1).

Fricker, S., Galesic, M., Tourangeau, R., & Yan, T.
(2005). An experimental comparison of web and
telephone surveys. Public Opinion Quarterly, 69(3),
370-392.

JATO. (2017) China Model Mix. JATO V4.

Jin, X., Zhou, Y., Mobasher, B. (2004). Web usage
mining based on probabilistic latent semantic
analysis. Proceedings of the tenth ACM SIGKDD
international conference on Knowledge discovery and

data mining, 197-205.

Knutson, B., Rick, S., Wimmer, G. E., Prelec, D., &
Loewenstein, G. (2007). Neural predictors of
purchases. Neuron, 53(1), 147-156.

National Bureau of Statistics of China. (2017a). China
statistical year book 2017. 2-16, http://www.stats.
gov.cn/tjsj/ndsj/2017/indexeh.htm (last accessed
2018/5/1)

National Bureau of Statistics of China. (2017b). China
statistical year book 2017. 2-14, http://www.stats.
gov.cn/tjsj/ndsj/2017/indexeh.htm (last accessed
2018/5/1).

Taylor, H. (2000). Does Internet research work?.

International journal of market research, 42(1), 1-11.

WY (1986). T2 | HEOBR—LALERIRDOONT
WBDH ] . PHPFZEHT, 29-30.

BEEN (2016). [BEFEKEEL TOL—F—TI AN T AFH
AV THOENY] 2B bzo0e s | [TEREH]
59(8), 535-543.

AR - RBP3E - FH—F (2016). [HEHE YRS L8 i 15
% (fMRI) [CEBAEBIEOME] . [FRV—3arxX -1
P—F1, 61(7), 435-441.

EHEE (2010) =7 T4 709 —F O], HAR
AL, dii.

BER—7F14v7

http://www.j-mac.or.jp

2R HYTFLYR TAY—F 15 Z vol7 (2018 — S22

RSk - AR - ZEHER (2015). [4 v —A v RIS
L7 = WEOHE A K%, [ 2R, a‘oJ:U‘i’@IEEI@
HMZERL 2504 —] . [E-journal GEOJ , 10(1), 81-
98.

KBEH (2006). [125 =Ry MATEOIZ HFEEE 5 H O] .
[Estrelal , 143, 2-11.

KA - HIHEE (2008). [f 27— 2y MAKDOIIR HFRHE : 42
B S RZTERIE(Z02)] . [HRHREG S
#l, 101, 79-94.

ALHIK (2002). [ENA N =4 T4 7 ALl [ N THIRE
&35, 17(5), 532-537.

FRlid (2011). [HEICBI BRI E] . [HE k%A
BHWrge i A |, 581, 32-58.

BARRZEYT (2007) [HERFREDOFE R FE N L3 572012], [
e RA] 57(11), 90-101.

TREKE# (2005). [FAEANREERFEICET2—%2 [HRAAD
ERM 4 11 REERE] ~OB 23 %0
o] . [REHEE) , 53(1), 35-56.

IEE = (2008). [f 5 —AvMAEORH LA ] . [1TEET
], 35(1), 47-57.

T3 (2013). [HEDOA > —F2y M HE e RRDZE
bl [BRIRFBRATAT T —FE] |, 23(1), 25-34.

JERT R ER (2006) [ BERGMEOBIE IET 17 4{b% [\l 3
55000 ] . [BREFHHEE] , 194(6), 1-14.

AT (20092) [EFHTELA ¥ 7 —Fy M B:OME I
T - 1 HIERARET LA ] , SST Data Archive
Research Paper Series, 42, 5-14

FIECT (2009D). [fEHHTELA V7 — 2y ML OREIZH
T - 2 MR R AT LA ] . SSJ Data Archive
Research Paper Series, 42, 83-94

SLEPERS2 (2003). [FAET =213 BEM A7 OMM (< 4%
#F> MEREOOOMEDTH)], [FE], 33(3), 44-
51.

SEEPERTE (2007). [A 07—ty MR T 2L mR &L
=T TAY TN —F OB LB R OFHEOR
1. [1rehEtE] , 34(1), 33-48.

SRR - BIHAE (2006). BRI T E2H W/ IEEOA
EHHIC I AEA RO AL R ORINFEDOIRE .
(%R |, 54(1), 191-206.




cftHh Japan Marketing Academy

Web REICHIIFTHEARMEOBVEERIMESE — FEOBBHETRZWRE LI BRI —

B (2014). [HE, =LRKF 210K BEEZ AN %
JEFERROIRIRIZ] . HARE B, 2014/8/18, https://
www.nikkei.com/article/DGKDASGMO0500U_
Y4A810C1EAFO000/ (last accessed 2018/5/30).

TR (2001). [£ 27— MRAERICALNLNEHR, TOLF
M. THEETEH | 49(1), 223-229.

223 ———— Japan Marketing Academy Conference Proceedings vol.7 (2018)

http://www.j-mac.or.jp



	Web調査における市場代表性の高い無作為抽出方法 ― 中国の自動車市場を対象とした比較検証 ―

