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x-4 BEHREEOER7OEYFIFHER

iz X 9
Gkia Bah Gl EES gD
Coef. P>t Coef. P>t Coef. P>t Coef. P>t Coef. P>t
BENZE  EEBEE 0.572 0.705 0.592 0.457 M 0.296
QFLAaxT 0.54 0.0% 0.52 0.0% 0.53 0.0% 0.53 0.0% 0.60 0.0%
%%ﬁ?ﬁé‘?ﬁﬁi 0.44 0.0% 0.45 0.0% 0.51 0.0% 0.42 0.0% 0.37 0.0%
& FE] 0.39 0.0% 0.40 0.0% 0.45 0.0% 0.38 0.0% 0.32 0.0%
BERE @z @AEM 0.29 0.0% 0.37 0.0% 0.27 0.0% 0.25 0.0% 0.18 0.0%
ERF é);k%ﬂ/y’z 0.21 0.0% 0.20 0.0% 0.17 0.0% 0.22 0.0% 0.25 0.0%
NP -0.01 0.1% -0.03 0.0% -0.02 3.9% -0.01 47.2% 0.02 25.1%
@Y - RE 0.0%EAE 00%BEAE 00% -0.09 0.0% -0.06 0.0%
@ITHY—EX -0.13 0.0% -0.18 0.0% -0.14 0.0% -0.09 0.0% -0.06 0.3%
Bem baseline (omitted) (omitted) (omitted) (omitted)
i i%ﬁ (ég %l;é%g —88% 4?22? Eomitteg; Eomittegg Eomitte(cjjg Eomitteg;
- |EEm 3 -0. 5% omitte omitte omitte omitte
BT 0.04 0.1% (omitted) (omitted) (omitted) (omitted)
ERiE S BREIES 16 9 E baseline baseline baseline baseline baseline
! = BR#ES 15 5 B 0.04 0.0% 0.04 0.00 0.05 0.00 0.03 0.2% 0.04 7.2%
20-34 7% baseline baseline baseline baseline baseline
35-44 7% 0.01 40.7% 0.01 54.1% 0.02 31.6% 0.01 50.8% -0.02 37.5%
FHF  |45-54 % 0.02 0.2% 0.05 0.0% 0.02 28.9% 0.02 I'1.4% -0.06 3.3%
55-64 % 0.04 0.0% 0.05 0.1% 0.04 4.2% 0.05 0.8% -0.02 54.0%
65 A E 0.04 0.1% 0.02  25.3% 0.00 87.8% 0.09 0.0% 0.06 16.1%
R B baseline baseline baseline baseline baseline
i 0.00 58.9% 0.01 41.1% 0.00 85.2% -0.01 23.5% -0.04 6.4%
4 N baseline baseline baseline baseline baseline
T REM E 0.00 60.5% -0.01 42.9% -0.01 60.4% 0.00 70.2% 0.01 61.3%
151 R baseline baseline baseline baseline baseline
B -0.01 30.8% -0.04 0.4% 0.00 79.5% 0.01 65.6% 0.03  31.7%
Em FELRL baseline baseline baseline baseline baseline
O FELHY 0.02 0.1% 0.01 23.2% 0.05 0.1% 0.02 13.8% 0.03  25.7%
15 U EA baseline baseline baseline baseline baseline
0-199 5 -0.03 2.9% -0.04 8.1% 0.00 90.6% -0.04 10.1% -0.04 36.4%
200-399 / 0.02 4.3% 0.05 0.6% 0.01 77.0% 0.00 90.8% -0.01 88.8%
S UN|1400-599 /5 0.03 1.0% 0.04 2.7% 0.01 59.2% 0.03 18.8% 0.00 94.8%
600-799 /5 0.02 4.4% 0.05 1.7% 0.00 93.3% 0.02 40.2% -0.01 79.1%
800-999 / 0.01 47.2% 0.03 18.0% 0.01 66.2% -0.01 78.9% -0.04 34.7%
1000 5 E 0.01 50.8% 0.03 12.4% -0.02 51.6% 0.00 92.3% 0.00  99.4%
HHEEMEERNH baseline baseline baseline baseline baseline
0 -0.03 0.3% -0.01 58.7% -0.07 0.0%, -0.01 47.7% -0.04 14.3%
HiE S 1-500 A 0.01 25.9% 0.00 72.1% -0.01 70.7% 0.03 6.0% 0.01 83.4%
e 500-999 5 0.00 96.3% 0.00 88.2% -0.02 44.9% 0.01 62.6% -0.01 80.4%
BE 1000-1999 /5 0.02 31.9% 0.01 73.6% 0.02 52.2% 0.01 64.7% 0.04 45.2%
2000-5000 & -0.03 3.0% -0.04 4.9% -0.04 20.0% 0.00 88.8% -0.04 39.8%
5000 5 L E -0.04 3.2% -0.02  50.0% -0.06 9.1% -0.05 15.5% -0.02  79.3%
G FHERMUN baseline baseline baseline baseline baseline
HHR 0.06 0.0% 0.06 0.0% 0.06 0.0% 0.06 0.0% 0.08 0.0%
BEEEARA baseline baseline baseline baseline baseline
25m AR5 0.01 48.4% -0.02 26.4% 0.01 81.7% 0.01 78.0% 0.13 1.9%
B 25m L _E 50m AR 0.02 10.3% 0.00 88.7% 0.03 27.8% 0.0l 58.5% 0.02 59.9%
~h0m Lk 75m K 0.06 0.0% 0.07 0.0% 0.05 1.5% 0.05 0.5% 0.08 0.5%
75m B E 100 R 0.08 0.0% 0.07 0.0% 0.06 0.4% 0.08 0.0% 0.11 0.1%
100m I E 0.09 0.0% 0.09 0.0% 0.08 0.1% 0.10 0.0% 0.09 0.3%
/cutl -2.95 -2.95 -3.02 -2.92 -2.88
cut  |/cut? -1.72 -1.77 -1.76 -1.67 -1.62
FAq >k |/cut3 -0.29 -0.28 -0.31 -0.26 -0.33
/cutd 2.10 2.15 2.15 2.10 .92
Number of obs 184,193 73,121 42,635 52,576 15,672
2%  EOR N ITDEIE R2 & 0.517 0.492 0.502 0.517 0.545
SZ . FTHENEEE (1-10) 6.60 6.67 6.61 6.55 6.45

BEBREIIFHE (R/IMEIZ-2 - RKRMEIZ2D5ERME) 05 U EER—ILE - 05 REEZEREAR-ILE,
Coef~0.l KEEZEREBR—ILEL - 0.1 U EZKR—ILF - P>0.1 2ERIL—. SEBOEHENEREIL | ~ 100D |0 RFEETAE
DI E,
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LR R A S SN AL FR O E G i JE BE 0> 22 [H]
AR ERLIZDDTH B BAET A 2 EF +
e L O (KhcidR) 1, KEsiEicsEhLC
VB3, KR T IO T e A B 0 B FR R ST
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x-5 HRGIEEHEERTFLENEBOREES

ST4TAE—2avDO0EREBRERREORIEMT — FAHAIIBIVFVIT—YDER —

MERFES jft;@ﬁ RR#E;  EERE *Tﬁ?%“_rlﬁk% %ﬁ\gﬂ,@n NG
. L, 1% R P EWm KBkWm @ w\EH
T A 2 mag  TAK WEAK  mo oy pR sk
EEEH 579 418 2452 299 197 399
k& LTORED M0 FF 62.7 61.5 61.1 60.3 65.3 67.2
BLAPTE 60.8 69.3 62.4 59.9 67.6 67.2
BHSAR 48.7 47.0 48.6 36.7
ESERIEN 68.1 68.3 63.3 68.6
- |[REAEE 63.6 72.2 64.4 66.3
AX—Y 75.0 826 | 699 | 767
BRER 48.2 50.4 36.4 54.0 415
YIfRE 54.0 49.6 45. 49.4 53.3 53.1 54.0
FEY—EZ 61.0 63.4 59.4 55.6 58.8 58.0 62.0
RE |2 LTOREDHIZO T 62.7 61.5 6l.1 60.3 65.3 | 67.2
SHSHRVELAPTE 52.3 56.9 54.0 52.0 514 56.1 57.5
mla PETHITHELADRLAPTS 60.3 62.7 58.6 57.9 57.9 63.0 64.7
HE D BAY 52.3 56.5 51.7 50.4 51.1 52.2 53.7
PITAT mrirzaumhesrmblianie 629 JIEAEE 60 6l.1 X 650 | 6583 |
I DAY R PBRY B E 57.4 63.5 57.4 58. | 56.7 61.3 61.7
RS 47.2 44.8 50.0 38.1 34.0 31.8 42.4
BEPBALLEOHRE 44.8 43.6 46.3 36.8 35.7 30.5 38.8
BMEOBRY 50.9 61.9 54.2 47.4 39.3 40.7 47.2
wrx | BEBEAKODEDLS 51.8 51.7 455 443 47.6 44.7 48.6
" BT ¥ 5 D BE & 62.3 59.6 58.7 54.9 535 61.9
BRAEF wrodRons 535 433 54.2 43.2 488 43.0 47.7
B DEDHRE 59.1 48.9 57.1 475 54.0 49.4 48.1
EEOBMEAL 49.2 49.4 413 45.7 45.7 42.9 40.1
NFVABRRE v TILBRH L 53.3 62.7 53.8 50.4 48.3 45.9 51.3
REEDKERE 68.3 70.2 62.8 69.3 75.3
ME R, HIrE0REE 70.8 67.0 63.3 69.9 70.7
J7PILR, AYP-EDNREE 62.7 64.6 59.8 61.9 67.4
£58k BE, ¥, EES0REE 65.0 63.1 61.7 63.6 64.9
Z—N— - BIRIEZEDREE 59.1 57.0 59.0 57.7 59.3
g |7\ PEORBEEEBRORRE 70.0 70.8 58.4 73.8 72.9
’ BIEEOFEE 70.9 66.9 67.9 69.0 74.2
FIEE  |BREE - BEEOREEROAEE 70.1 70.2 60.5 73.2 68.5
Ry |STPEREEGERGBROFRE 65.6 67.8 61.0 66.8 69.5
BPREEDEDHEE 66.4 67.7 61.6 64.8 68.5
WEBPRT ATM) EOF =R 63.5 65.5 59.9 62.7 66.5
Tay hRRBEZR—YBEBROTEE 65.0 64.7 62.5 63.7 65.7
RREZENEBRILBEOFTEE 66.1 64.8 61.3 62.8 64.3
IR 66.8 711 65.1 70.0
27— - BOEBROFTRE 66.7 65.7 62.6 65.0 66.5
BIBEEADT I EIDRE 61.9 66.1 61.5 62.9 66.1
XE | BOANDTIERADEE 68.7 74.7 69.3 | 68.2 73.0
Ay |BEEENOTIEIDRE 49.0 59.9 56.0 57.6 58.3
SYRT—IREBED K Y FADES 69.3 79.2 659 | 82.0 | 749 ‘
ESlE K - BEEADTI/EADRE 71.1 65.9
TIFEHBEARNIE
. |[Blen - gEx 74.2 77.3 74.2 70.5
A=Y SR - RF—% R 73.2 80.1 69.9 | 67.7 |
HE | BERREONENAHOREE 65.2 69.5 66.5
SVTEETIRE, HTEADELE 66.5 74.3 65.2 664
mamy B IEEDBRDFTRE 44.9 35.6 36.3 31.2
BABAMCRHMLEDTEE 65.3 67.9 59.1
BY B, =% 53.2 65.0 58. 53.3 . .
L RECABEMEORS 48.0 38.0 41.2 43.8 45.9 415 485
PMRER ymozs 49.7 43.0 46.4 445 50.3 54.7 53.5
z BE - NRDBREESW 56.6 58.4 41.1 47.3 55.4 49.9 51.5
TEBEOEEMENGSHE 64.3
FEE BEEZORIOREE 55.1 57.5 53.2 50.9 54.5 53.1 56.8
INPERERRRBDOHE DFEE 61.7 60.1 59.3 56.8 56.5 57.8 61.4
sy | CLERAMHSOTRE 49.7 56.8 54.1 46.9 53.7 53.4 54.1
T NERBPTAT—CRZEDEEE 56.3 54.3 53.8 53.2 55.4 55.8 56.0
HY—ER | NERBREOTRY—CIADFTERE 56.3 60.0 56.3 54.4 59.4 56.6 55.4
Ry |[HEBZOALBIOFREE 57.2 64.6 60.1 59.2 60.8 58.7 61.5
EYEE, EMBZFEOLERTRE 69.2 | 66.3 59.6 53.7
NECREM - REZEDHERE 63.2 59.7 61.7 56.3
TINENHEENSSHE 58.6 63.8 59.5 57.0
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