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Period
Age-group
1985-1989 1990-1994 1995-1999 2000-2004 2005-2009 2010-2014

50-54 18.8 21.1 26.6 29.2 28.6 27.2
55-59 21.5 23.5 27.3 31.5 35.6 35.8
60-64 20.9 22.3 26.0 29.5 34.0 36.8
65-69 19.0 21.7 24.8 27.4 31.3 36.1
70-74 18.9 20.9 24.0 25.6 30.1 34.0
75-79 18.6 20.1 24.9 27.4 30.6 34.8
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The youngest age-group who are affected by the environment 40-44 years
The oldest age-group who are affected by the environment 65-69 years
Duration that exposure to the environment take effect 30 years
AlC 3324082.66
Difference of AlCs between EAE and APC models 13.16
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Estimates of environment effects
on preference for beef stake
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Environmental factor on Breast cancer

A

Variable selection
method with criteria; F=2

[broiled eel]
[croquette]
stew, cream stew etc]

[chicken rice, pilaf, fried rice] ~ [pork cutlet]
[hamburger] [pizza] [beefsteak, roast beef]
[broiled beef]
fish]
[vegetable simmered dishes]

[curry rice, hashed rice]
[sashimi (sliced raw fish)]

Environment factors for
[gyoza (Chinese dumpling)]
[sandwich, hot dogs, hamburgers]
[sukiyaki, shabu-shabu] [sushi]
[pot cuisine, oden (fish dumplings)]
[stirred noodle]
[roast chicken, fried chicken [fried fish/shellfish]
[Chinese noodle (ramen, mixed soba etc.) [tempura]
[Bowls (Tambourine, bowl, bowl, etc.)]

[gratin]
[beef
[spaghetti, pasta)

[broiled fish]
[simmered
[vegetable salad)

BAR—T T4V TER HY TrLYR-TAS—F42 7R vol10(2021) —— 8

http://www.j-mac.or.jp




cftHh Japan Marketing Academy

F*—3 ERSITOER
Regression Statistics

T - BB T— 70 HICEOCABETLROBFORERICEYTHR

R square 0.79

Adjusted R square 0.69

Multi regression

Coefficient |Standard F-value p-value Significancy
Coefficient

Hamburger stake 0.38 0.75 14.57 0.01][*]

Beef stake, Roast beef 0.23 0.53 7.85 0.03|[*]

Beef stew -0.16 -0.41 4.14 0.08[ ]
Constant -0.00 0.08 0.79([ ]
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