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x-1 HELEOTLEHLARAREE (2015F)

[ rEL HEE WRERE |[WEBEEBEN| SLSMERRBLE
| |Yavyr&yavyy (K) 70,074 9,270 2 13.2
2 |Ova (RAR) 50,065 9,963 | 19.9
3 | JNLT4R(RAR) 49,414 8,935 3 8.1
4 | 774Y— (%) 48,900 7,690 4 5.7
5 %/ 74 (1b) 41,085 5,831 8 14.2
6 | ALZ(K) 39,498 6,704 5 17.0
7 |7507 232054 (&) 36,556 5,441 9 14.9
8 |[FUTE - AT IR (¥) 32,639 3,014 16 9.2
9 |INATL () 25,360 3,142 5 12.4
0 |7 RSExH (%) 24,708 5,997 6 24.3
1 [7y9+ () 22,859 4,435 I 19.4
12 |[7avzy (%) 21,662 4,422 12 20.4
13 |[41—514J0— (%) 19,959 5,331 10 26.7
4 |7 (AZ5T L) 19,652 525 25 7.8
15 |7URNL - RAV¥—Z 2047 () 16,560 5,920 7 35.7
16 |R—UsH— - A NA L (Jh) 16,406 3,331 14 20.3
17 [VR - JLNF120 (Fre—2) 16,041 2,023 19 12.6
18 | 757> (FALSVR) 15,071 2,870 8 19.0
FREEEEREIED 15,038 2,878 17 19.1
20 | KEA—ILT1>7 2 (H) 11,938 1,660 23 13.9
(B8 1005 KIL) (B4 : 1005 KIL) (%)

(&P : TMonthly 32X 2016 FE#3IEFIS )
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