cftfh Japan Marketing Academy

F=INEyary — TNR—=/)N—

75V ERAEYRTFEY T4 B

CIN:

— BhEFAITICEOCHEE(LLRBEOHE —

PRAXZAZR BETEMER

BE EF

AFRODERIL, EE, BESHIEAL VB YRTFEY T B EBFEETHZI—RL— TSV REEEDBER
EREL, 7IVRRERYRTFEVTABEOTL—LT7— %2R0, SHOBREEEDMEETIETHS,

FTTISUVRMMEEYRTFEYTAFHEDO2MTIVF U EMOBELABERELER, ThThOEREIZELST, 4
DOREBIINBETEEILH DD 2T, IBIZ, ZOREHDIS, BR - MBERICEREZYT SEYUIIZTNITNET
54 (Y h)—, F1—E—, BkDE, HILE—)IZD2WT, Kumar amd Christodoulopoulou (2014) I2&E D 7L —LT—
OEBVWTHRRE LIz, ZORR, 75V RHERYRTIE) T8I E LYV MY —(F, D 3ICHART, BEE - AX
L=>ay =740 TIvT1v 7  PEMEOVTNORAEICEVTHETICNISSNTWEIEABELNIIE T,

F—7—F

YRTFFEY T4, A—RL— TSR, 41y —T5VK, CSRS>F>7, fFRL

. EL®IC

I EELLTOTI VN, OB GEH A ML
B EJLL, BEOUA XV T A% R D L5 EZ T
Wb, W75 FIEE 775 0 FIME O %2 #ld, T
BRI ZREY a2 RKETHIZTLHTH 5,

—F, 2020 SF O LR —=MIENIE, IuFHIZBITAAR
MEEZBRBEICBWTE, ¥ A7 FEY 742 EHL 225k
OEMEIBVZELHLNICR>TWS (BlackRock,
2020) o HERHI AT FEVTANDELERD TVDHDS,
P AT FE)TAERIEE T R IEE OB FRIZDOVWTIE R
TR nEamn e 3N TVnLEITV R 2V,

ZITARRTE, AT FE)TARBE DS E D XA
DT TR HNIE RS TTHERT 5. DT
T, FTa—RL—bTFUFBIIY R T T4 D
BEN IR SEATIZEIC DWW TR, KIS, 77 VRl A
TFE)TA G O 2 IO W T, REOFALEITI.
E5IC, A - SREER O 4O E BARYICKREL,
7TV RRA RN AT FE) T ARG OB R TR T B0

BAR—T T4V TER hY TrLYR-TAY—F42 7 Z vol10(2021) —— DO

http://www.j-mac.or.jp

. BR/7IVRDSa—RL— TS5V RA

TN EHETH L, B I OWIREL TOETE
B, AM Bl D NIEARRMB RE DM &AL
BRIZ, T 3% R R A 55 O A T B E LD A Z R 0 %)
ATHEEILSTETVS, TIUNE, D REIRL, -
P—CAERMEL, FZE LT HEV)—HEDT T 2%
FBAERLILTHEPLAONDBETHY, LD
7T U REN RIS 758, EERRIEE LTI, HE
Fi - BELEHEL T A,

I EFELLTOTITVROBBEBLY AV AV ME, H
—7FYRTIEEL K= b7+ 2RO < T x>
FLT, BEXEOY THMINIRELDTHD (T—
1—,2014) o LAL, BI040 FAENET 2 H—TT
FIZBRPAZR T VDI L, HEOTI U FE g el
TEILOT T RO, LRIk
BB DNLETHD (T—h—,2014) s ZD120, 75k
R=bT7HVFEROEHLEENEZLETEI—RL— T
YROMBER < AT AV MILFTLHE S TRV,

EIAMEAE, Tury— - 7R - Fr 7 (P&G) R




cftHh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWERASTICEICEELLREOHME —

2= NDINS, BT T UL T A TRBALTE
7o BEAF A DS A E NSO R BITESEINT WD, 29
LB A3, 5 — 7y he R b BT T 50 7 A
)T varfloe < — A TR EIRGEO W H THF %D
7269 Z2E2% v (RESEARCHBRIEFS, 2016), Z®D &
IBBRIH LT B2, TIURT IR E R AL T 572
FTEART G TH D EIRARAETFNERDERZE L2
EAI MO R LEEBIZ, 7TV OBREZEL
BT IUROR=FTA)FE BRI —RL - T FUF
NDOYVTINP LD,

TIUR AT AVMORELEL TOARFEAMMED A A2
DWThH, Fi7RBIEND S, 2020 48, T & K0 G
H &t Black Rock D& K 3t CEO TH 5 Laurence D.
Fink 255 CEOIZHE T T, DA RiE L%
HM3 A rEIHEINS (Black Rock, 2020) . U8
ZRL BRERELEREISINVF AT —IRVY —BEARE
BNOBITHPAEL TS, 3L, BB EFOERE
FTIE AR BRE, R, R, BIUENOEE TS
Mgt %G, TRXTOAT—2FVT =R EED25
SRIFNUT ROV ERFRSNIRD 2D TH b,

BEVRTIVF AT —IRNT =D EHH - 574 - LR
2RL72012E, FOHEELTa—RL =TI RORE
WEMTHD, —H, 7IVRI T HEHEE S L7012,
ESGHENHERMEVIERbH L (RIFENRA, 2017),
PLEoZehs, a—RU— T IR i ICHESEL, <
VFAT =7 FRNE—LDEFBRORESEIZ ESGD L)
LY AT FE)TANORY M AL AL T LM, bbb
I—RL—=FTFUREMAE L7 AT T ) T MR AI 3
i) 2% 5328 % 26N 5,

. YX7FEV T+ OMREIR
CSR (Corporate Social Responsibility, {3014
MTAT) RH AT FEYTAIOWTE, R, 4 RL—Va
VRAVAVN, =T T4, SESE L5 TR
HEATECNS, AT FEYT4WFEIL, CSRWFZED—

51

BT SND,

CSRIZ, (LB OM EMRZT LD BRI 2B IR%
THERTH2ILIIO40%), I EH BRI B &
BHEMEEODLIEVLATHMHRTRENT WS (Sen,
Bhattacharya and Korschun, 2006). CSR & B % %
Rrn L3, Rl RAICD EOMIRYH S (Patiri et
al, 2012), CSR B O K REIHFETHSHI—KL —b-
V=YX XTx—=< A (CSP) 51, CSR 254> 3
EAHDOVAZ% FIF A RS REENTWAS (Luo and
Bhattacharya, 2009). BRZEMEICEE L CWEHEET
FELRFTLEFEOLE, CSRUR—TIOEPHCEAR
IXMETFIFBIELHLNITR-T S (Reverte, 2012)
EHIZCSR DEKE, KEEOALLT, H/MMEETH-
THHF R RIZDO%A354\ 9 (Hsu and Cheng, 2012)

INSHORERIE, BN/ CSR EBIEZ DR O TR
RBHRDS, BB RICK DA A 7 2RI L, A A i %
HODFEED BB IEERL TS, FlRED R KILIZE
A i CHLAR IRV TRk S NG 720, SIS EH ik
TAMAELHNZRD, RMEEARERIOEMLDLIER
FEHBEANTVTIMNTREEVI)FEDBH S (Govindarajan and
Srinivas, 2012) .

—05, Y AT FE) T4 OB, 1987 £ IZERE D BREE L
AT R ER S (ZRHR 7V I VRSV
vrz—HH) OLE—F “Our Common Future” (FFFR
[HERDOFKKZFLH72DI2]) THOTRRINIZ A
TFEVTADTL—LT— 7L THIBNAN) T IVRIATA
YOI, I ANE R T 57200 ThE BREELAH
SERBEHELIEIVARAZLTH)NEEEN S (Elkington,
1998, 2020 ; Savitz and Weber, 2006)

2015 4F 23, [ 3 4 e W) BB 22 BH 38 U Iy MIZBW T,
[Fer Dt 22 H 5% Fifi vl GE % B 5 D 72 @ 2030
TV F | BRIREN T2 2OT V2 ORT, IL=T
25858 HEE (Millennium Development Goals, MDGs)
DHRMELTEITENIz005, N, HER K P #E R D20
OATEYFHEE LT [ Fee vl a2z b ZE HEE | (Sustainable
Development Goals, SDGs) T 5, SDGs 117 DHEE

Japan Marketing Academy Conference Proceedings vol.10 (2021)

http://www.j-mac.or.jp



cftfh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWEANTICEICEELLREOHME —

L 169 Dy —ry b BRERL S, 2020 411X ZF D E R 2
HAL 557200 (1780104 (Decade of Action) 1d
ﬁﬁ‘iofb‘éo

IV, I—HKL—FTS5UEEHA L
YRFFEYT1 B

. £HHNBTFEHELLTOTSVREYRTFEY T1
CNFETHRTE7@Y, I BV TOER BN T
b, A, REREICBILYATFE) T OEEEITHE

HA$EF->Twb (Lubin and Esty, 2010), ¥ A7FEY)

T D BLIHEE, AT FE) TGO TSN 7

FHEELTEASIND, AR TIE, AT FE) T HEIC

DWW, FREEIEDO—H 2L, TN ZNORFEDOH

THE)TAREICHIG T HHIEDZEEE KT S0
P AT FEYTARHARE L TEILT 5120, BE g

P ATFE) T 4% G R, B ARHT, ZOMKEHETS

LB DD, TDI=DITIL, WHFEFH 5, £, B, ~—

TFTAYTRE, FEOT R TOE M2 WL TRANIC

TALEGHLIENLETHS (Kotler, 2011), &b

=T TAYTEM BRI TIRENIRE N HRERD, 3

&0 - A OEBZRD T, AT ) T Ig 0%

BRICB T A1EME AL GBI NELZDORREAT—7

FWVT —IURZ LV EDNHH720THSH (Nikolaeva and

Bicho, 2011)c A7 FE)FT4LKR—b CSRLUAR—IED

T2 =2 av ATAT OB DS, AT HE

VT A0 D B B PO L TS PR AT — 7 BV

F—m M REL 723225 =2 a3 =T TA VT DEE

LHERETH S0
B P OL L R AT — I RNT =% REL, < —

TTAY T M E L R IEE ) 1 2B b,

ENBTFGUTAL T THb, LD, RFEOEVar 2T T

YR BT IS, ETTAHI—KRL =TT UM

W51L, Y AT FEV TR E O — B EETRDHN S,
UL, BRI O — I HEENLY AT FE) T

BAR—T T4V TER HY TrLYR-TAS—F42 7R vol10(2021) —— DS

http://www.j-mac.or.jp

BEAZ T —RL =T T URAHE SN2 E DR B A B
ICL72FgE kI3 E A LRV HE—DBI4EAY, Kumar
and Christodoulopoulou (2014) ® 7L —2A7—2T®H 5,

2. 75VFHBRERYRTFE) T HEBDOTIL—LT—7
DRRE

AT, Kumar and Christodoulopoulou (2014) @
HmEBHI, TIVNRE RN AT FEY TAEIEE LS R
BHUIDTV—=LT =02 ET %o TOTL—LT =213,
WRWE, ARV =23y, =T TAVT, TIUTAVT, 2R
T+—=VADEDDEFTHIEIN TV 5, BRIKIZIE, ¥
AT FE)TAEDREE, AT FE) T4 M DIER, +
NRL—varilid, PATFFEITAEBEFOHRE, ~—7
FAVNE, FNODEHEE RO II=r—ay, 75
YTAVTINE, TIURANDF AT F ) TALOE LTS
YA, ST VALV BRI T TN TN D,

KEITIE, 2OTL—=2T7 =2 W TH e o5 %%
k92720, 79 U MilifEE AT FEY TADOFHi DT >
7 PALAREIIERL, 77 VMR A B AT ) T 1k
W DFIALZAT ),

V. 75VFRAaRYRTFIE) T HBOEE L

. 75YR52F%F T ECSRI V¥ T IZEDCERTL
RETIE, 7V FATIY 27580 74 BB H)
GREOFITNVELT, REDTFUMliEE Y AT Y
VTFANDOFHliE ) 2 OoDMIEIAEHL7Z ZL T, £h
EFNDFGUFR T F=5EHWT, HALZITHIZEELT,
WHEDTT URfEIZDOWTIE, A 7 —7F VN Best
Japan Brands 2021 DS %27, A5 FE) T4 DIRIE
W&, BRI B A o CSR 35 3% 7 2021 4F- ik
W, LT T 2419,
4% —75F#® Best Japan Brands 2021 ®»J %
/7®4Hﬂﬁ7‘5(2%i WM#), 77 0 E B R R RIS
BWEN, ZLTTIVRIZEBIFRINGE DM SE V)
%EJ.—??&)%O)77/l~1ﬂﬁ1lﬁ0)a¥ﬁﬁt&ofu%o SR T YA




cftHh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWERASTICEICEELLREOHME —

Hl. 75 FRARYRFFEY T BIBOTL—LT—2
e | GR5FEY 74 BE |
s !
. B2FF YT 4 R
B | B2FF YT 1 EH |
FARL— 3y = !
T |#Z?%EU?477FﬁA|
= Q34 Y2XFFEY T4 EH
MR gy ETY kAL
. TIVR-HYRTFEYT 4
Rl i
75T vT 1
M | —'5 v FififE |
|
i

DERTF—TR |

HFT) Kumar amd Christodoulopoulou (2014) #&(Z£ & /ERK,

IS FFE O fiEZ 34T - FFAl T 2 DL BRI, B ke h]
LVIAEE LI FRENDDLVHIB IS VT, 7
I ROl % 5541 - §FliLTvw% (Interbrand, 2021) .
SO FHIE, 2021 4EIRE DA 7 — 8 & 7z,
—7, Y AT FEV T4 DR R L L T WP RE T
itk o CSR 2T 37, Atk BMEHsh A%
RO 5725122007 54T o T 55D TH S, 1,600
HLLEDCSREFEMED T — 52 RICHF - M B
T 1 % 3Pl L 725 0 T, BN i KBLELD CSR  ESG
AT FEVTARE T RET > F 7 E 0250 2021 4F
WiTid, CSR1433HH, W% 15 HB CRAEFiZT->T\w 5
(REERE AL 2021) o
Dlto2o0570% 077 —=5% HnTHELEIT5
TR EPR2BLIUORITH 5, 72721, Best Japan
Brands 2021 Ranking ® 100f.FTHO 75 FDHH, B

53

FEREE D CSR 7 F v 7 300 il & EN 3L SRR
WEEBEA L7z (FH69tE, LTINS, SRR T, 07
AR214E) o FLICHAHEBY, 75T F 071350 L E,
CSRI»F 713 150 L & BArEL, HEMLEZIToTW»
%o

HB1OFAENL, TN F TR 1550 7 THD
CSRIVF VIR IMNS 150 fLcEENLEERTH D,
COREBETIVNRART AT FEY TG E KL
2o 7 VRRERIS AT F T4 231, bIS, RV T 7%
LD 284 AE L L7z,

B208INE, AT FE)TA BT, 7T URT Y
F T H51MAS 1002 THD CSR IV F 7 A1 A D
50 I ENAEENRIIICEITNG, AT FEY T4
HEHEIEIIE, NTT 7 —=%,)3—=7%E0 22425554 L 72,

EIOEMIZ, 75T S EMEMETH L, TTURT

Japan Marketing Academy Conference Proceedings vol.10 (2021)

http://www.j-mac.or.jp



cftfh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWEANTICEICEELLREOHME —

YFRVTPUMNSE0HLTHD CSRT»F 27 H3151 fi e

1002 T2 CSR Iy F 7 H 151 5 300 hi iz & Eh

KEAT SV R - HRFFEU T (¥

5300 ICEENLLFEMT, V737, SUBARU & %, 77 FHCSRBE B LBk EALITIZALE L%\ I H A
ALY L7, {LEBE D REFH TH D, U=V, INVE =L E 11D
W, BAOFANL, 7 UNT X I MBEIMND Y7
K 2. 75VR@EEYRTFEY T+ M@ICLBERIL
S AU i 75y FHARYRFFEU T4 0E ||
i 0 EE7 AL YR —FR—LT 4 TR E
| \ KRngx e IFES xS EoAT TR % L g NTEEY
\ EhANT R e TBILEX e NEC N D) °, avw FE?%@JE !
i a X TN — &4#’/1% 1
! . SEme ol VFR b Frosy :
: HZ e S oo %)\?W B&) V=4 g FHE L I— T %h— KT A VTR . :
150 i ~ N o mam NFUZos
! JISNI/AR ALY \rrF—42 2 e ’1:-7{%—% R V==
! F YRz - kL '
! 10O o Bak— LT 4 w2 Dd VSR e T:)lx:E *  OwalERR UII—bR—=ILT 4 R4 e :
! TSH_T% e _#Téﬂl‘* ! 2% o 7R '
100 =ave ——= ! ARAR :
i o F1—b— jl'J— — b ! i
: L] \ L :
o 7Y Trvoxe | Coeme E
D so s | FvAswroo ]
1 = N —+t L 1
N SAFy aTEne . VT RN TG N—T e :
N | !
‘5:) ! v —7 e R R PR~ ° :
O H=V>e | = O i
'200 : HER@RE—ILT 4 VTR !
Poe gL ! i
| N : SUBARU @ |
i ZhtU e ! !
bo 4 VTS ]
: hAEE o : !
i F—F AL ERFK—IL i E
I [ ] S ! 1
! v R 4 ‘/7“7\jjwt ? RO ) '
300 ! IR/ e :
100 2 80 70 60 50 40 30 20 10 0 !

TIUT 4 v IhE

HEE A2y =730k (2021), WEFEFERBRLE (202]) DR—LR—IZEIZEEER,

=—| FEBOFH
b =Rt TIVRIVEVS CSRI>vx> 7 ==l
TIURKER | iz~ 50 fiz | iz~ 1501z k3%, Ko F 128 1t

YRFFEYT 1 8

YRTFHE) T+ EREE 51 fiz~ 100 £

| iz~ 150 fif

NTTF—%, Ua—fth22%

TSUTa v T EREE | Az~ 50 fiz

151 iz~ 300 1iz

V7 kv o, SUBAR M 8 #£

FEE R LB 51 fiz~ 100 {iz

151 iz~ 300 1iz

—Jv, AlLE—ft ||t

HET) A5 —=7350F (2021), WFEFHERLE (2021) DR

BER—7F14v7

http://www.j-mac.or.jp

2R HYIFLYRTAS—F4Y TR vol10(2021) —— DG

—LR—VEEIZEEFR,




cftHh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWERASTICEICEELLREOHME —

2. Kumar amd Christodoulopoulou (2014) IZEDJ<K &
M RBEERILOLR

RN A DIV L 72 DI MR A1, &5 -
OB ER T, TN oFANE T2 EMN 44 (B
VM=, FL-Y— KOFEK, NV —) 1T, Kumar
amd Christodoulopoulou (2014) (2o WTHIRL72K
1DOTV—=2T =% W THEEIT 572 DMK FE2
Thbo

BLIOBATHLT TV AR AT FEY T4
SHEENLY VM) —IE, A=A R=Y EOY AT FEY T+
FAMIH AT FEYFA L= =L LT [kEEXD ] R
WL T2, OB I, I—RL— TSIV PRl L
TEEEF AT FE) TR E OB AR F 3 2B i &
%o TBY, I—RL =TI VNI R T8 71 BB IR
BINTVDLIEDR DD D, FEIDFRTHLT I T4V
7 EHBEEORDO L, A==V DH AT FEY T4
FAMTR BRGNS, ROFETNV—T DT 7 aIT D
HHA MDY, a—RL—bT I P b A HHEICE SL T
Wh,

— 75, E2OHFBTH LY AT FE) T 1 BRI O
FL—V—, FEAOFR THLIEE ALIERIEOHILE -1,
I—RL— 7 UFICBARTAERE R —LR—Y R TIE
ROFAHZENTER D572,

Y EoXHz, &5 - B EEDLA, 81 RO U1

V—Z P AFFEITFAET T TFA U T EFEALTHDHIEDNS
TR C&ze —H, OB O ML, ZhENTTUNE
PATFE)TADEMERRET 5 ET, REEZAL TS
e bsnz,

VI. BHYIC

KETIX, BHEDTEILTBBYF AT FEY 71 8 & fi
WEHETHLA—RL =TV FEDREZER T 5720
2, 79V R0 F v ZECSRIVF VY 7ICHEHL, 79 VR
BRI AT F YT AN, Y AT F ) T B, 75
YTy 7 BN, I E R O 4 AN L7
E51Z, Kumar amd Christodoulopoulou (2014) (23—
HEDTZL =0T —=2% T, & - RAERD 40
HBMEZIT o720 TORER, 70 F 27T =5 T
BFHEUL SN 7S OBEZ B IO IER T 5L TE
72

S81E, Al ) =IO WTHEREL 725912, 5B 1 o
IR THREICOVT, 79V FRAERY A7
TAEBE DRI ATV, ED X LML~ H T AN
FoT22DF X 7D LR R L TWLD0EELET
LIENHITH A, 72, MOFERN)E T HEEDPFT,
T VRRAE R AT FE) ARG~ OBATEHIR LR
BLEBTETCVRVWAENDHLL TR, T &R

®—2 TISVFRARYRTIEVT HBICETIRSR - RRSEOLE

s ARL—Say A 5Ty 5B
HYZFFE) [HRFFEY [HRFFEY) |HRFFEY HRFFEY | TSUR - | TSUREE |CSR
TARBED |TAEBO |TEEBO |T4TIN | T4EBE  |YRTFEY [(TIVES Sy
R e |BE RIE T INOE i TINALD | T8 VEDD)
A2z —
v
|| h)— v v v v v v 20 7
2 |¥a1—t— v v v v v — 98 I
3 | HOXR v v v v v —* 43 288
4 | ALE— v v v v v — 70 285
HE A5 —TSUF (2021), BERFHEL (2021) DR—LR—IZEIZEEER,

55

Japan Marketing Academy Conference Proceedings vol.10 (2021)

http://www.j-mac.or.jp



cftfh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWEANTICEICEELLREOHME —

EEARR TR L= — 2% o HTAZE TR AT analysis. European Journal of Operational Research,
BIENARETH Do SHIT, ARGTIIA S - HORE R 2B £21(2), 348-359.

WCHL2S, Ao hEGHrHCUE, BB BEER, K Elkington, J. (1998). Cannibals with forks: The triple
BERLLEOMOEFIZONTD, K4 ORI L EIE DS bottom line of 21st century business. Stony Creek, CT:

o . _ . New Society Publishers.
YO WCT OB L LD FTEL, FvF 7

TR INL720, KRYIR 2504 b 45 % O
FRETDH S,

Elkington, J. (2020). Green Swans: The Coming Boom in
Regenerative Capitalism, Fast Company Press, NY.

Fink, Laurence, D. (2020). [ &RIORAK 72 AEL |
[BlackRock), 202142 7 ] 10 HE .
¥ https://www.blackrock.com/jp/individual/ja/about-us/

1) B R—ns—Y (2015) [FEET Rz ), 2021 4 819 larry-fink-ceo-letter-2020

HZ M, BB R — b= (2015) [k REZ 5], 2021 4E 8 HOH
https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/ =,
kaihatsu.html https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/

‘ _ ‘ kaihatsu.html
9)  MIZLENATA 131994 4542 John Elkington 25217z, & athatsu.htm

DA AT - BRI - R O B % S 5, AT FEY T4 Govindarajan, V., & Srinivas, S. (December 28).
DIL—27—2DZETHAS (Elkington, 2020), Shareholder capitalism to responsible capitalism. The

3)  EIBSHA e Y — e AN — T [HEEETTRER B3 20307 Times of India.

EMZ A Hsu, J. -L., & Cheng, M. -C. (2012). What prompts small
https://www.unic.or.jp/activities/economic_social_ and medium enterprises to engage in corporate social
development/sustainable_development/2030agenda/ responsibility? A study from Taiwan. Corporate Social

Responsibility and Environmental Management, 19(5),
288-305. http://dx.doi.org/10.1002/csr.276.

SIS HEGEERA (2017)0 [HELAK—12.0) [$EFERA], 2021457
7—7h— (2014) [ 77N --- WO ZEHLZAES 20 DFEAR ] H10HZMH
FTAYEFHL https://www.meti.go.jp/policy/economy/keiei_
o, (nd.), [Za—,ovaT] [ko#], 20214E7 10 HS innovation/kigyoukaikei/itoreport2.0.pdf
Mo FEI SR & IR e v 5 —h— A= [FEBET REZ B 5E 2030 7 Vx>
https://www.ajinomoto.co.jp/company/jp/aboutus/agh/ 7 |

BlackRock (2020). Sustainable Investing: Resilience amid https:/fwww.unic.or jp/activities/economic_social_

Uncertainty, May 7, 2020. 202147 310 HZ:Hd, [42 development/sustainable_development/2030agenda/
TFTNVARE AR FERBRBUC B A% | [BlackRock] E B L HERE  (2004) . ISO14000 773V — BHE ST,
https://www.blackrock.com/jp/individual/ja/about-us/ 202147 H10HB R,

sustainability-resilience-research https://webdesk.jsa.or.jp/common/W10K0500/index/

Chandler, A.D., Jr. (1962). Strategy and structure: Chapters dev/iso_iso1400/

in the history of the industrial enterprise. Cambridge, E B L AR (2010) . ISO 26000 SOCIAL
MA: The MIT Press. RESPONSIBILITY,
Chen, C., Zhu, J., Yu, J. -Y., & Noori, H. (2012). A new https://www.iso.org/iso-26000-social-responsibility.html

2
methodology for evaluating sustainable product design (20214F TH10HZ )

performance with two-stage network data envelopment

BAR—T T4V TER WY TrLYR-TAS—F42 7 Z vol10(2021) —— DB

http://www.j-mac.or.jp


https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/kaihatsu.html
https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/kaihatsu.html
https://www.unic.or.jp/activities/economic_social_development/sustainable_development/2030agenda/
https://www.unic.or.jp/activities/economic_social_development/sustainable_development/2030agenda/
https://www.ajinomoto.co.jp/company/jp/aboutus/agb/
https://www.blackrock.com/jp/individual/ja/about-us/sustainability-resilience-research
https://www.blackrock.com/jp/individual/ja/about-us/sustainability-resilience-research
https://www.blackrock.com/jp/individual/ja/about-us/larry-fink-ceo-letter-2020
https://www.blackrock.com/jp/individual/ja/about-us/larry-fink-ceo-letter-2020
https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/kaihatsu.html
https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/kaihatsu.html
http://dx.doi.org/10.1002/csr.276
https://www.meti.go.jp/policy/economy/keiei_innovation/kigyoukaikei/itoreport2.0.pdf
https://www.meti.go.jp/policy/economy/keiei_innovation/kigyoukaikei/itoreport2.0.pdf
https://www.unic.or.jp/activities/economic_social_development/sustainable_development/2030agenda/
https://www.unic.or.jp/activities/economic_social_development/sustainable_development/2030agenda/
https://webdesk.jsa.or.jp/common/W10K0500/index/dev/iso_iso1400/
https://webdesk.jsa.or.jp/common/W10K0500/index/dev/iso_iso1400/
https://www.iso.org/iso-26000-social-responsibility.html

cftHh Japan Marketing Academy

T3V ERERYRTFEY T+ B OWREY — RIWERASTICEICEELLREOHME —

AV —=TFGUR [RIFUF L FOFM T BEICOWT] [y —TF
Fl, 202147 H 10HZ M,
https://www.interbrandjapan.com/ja/brandranking/
method.html

Kotler, P. (2011). Reinventing marketing to manage the
environmental imperative. Journal of Marketing, 75(4),
132-135.

Kumar, V. and A. Christodoulopoulou (2014). Sustainability
and branding: An integrated perspective, Industrial
Marketing Management, 43(1), 6-15.

Luo, X., & Bhattacharya, C. B. (2009). The debate over
doing good: Corporate social performance, strategic
marketing levers, and firm-idiosyncratic risk. Journal
of Marketing, 73(6), 198-213.

Lubin, D. A., & Esty, D. C. (2010). The sustainability

imperative. Harvard Business Review, 88(5), 42—50.

Nikolaeva, R., & Bicho, M. (2011). The role of institutional
and reputational factors in the voluntary adoption of
corporate social responsibility reporting standards.
Journal of the Academy of Marketing Science, 39(1),
136-157.

RESEARCHBRIEFS (2016). Disrupting Procter & Gamble:
Private Companies Unbundling P&G and The
Consumer Packaged Goods Industry., 202147 H10HZ
i

https://www.cbinsights.com/research/disrupting-

procter-gamble-cpg-startups/

Reverte, C. (2012). The impact of better corporate social
responsibility disclosure on the cost of equity capital.
Corporate Social Responsibility and Environmental
Management, 19(5), 253—-272.

Savitz, A. W., & Weber, K. (2006). The triple bottom
line: How today’s best-run companies are achieving
economic, social and environmental success — And how

you can too. San Francisco, CA: Jossey-Bass.

Sen, S., Bhattacharya, C. B., & Korschun, D. (2006). The
role of corporate social responsibility in strengthening
multiple stakeholder relationships: A field experiment.
Journal of the Academy of Marketing Science, 34(2),
158-166.

57

FoM)—, (n.d.), [PAFFEYF1L—E—]20214E7H10HS

i

https://www.suntory.co.jp/company/csr/
FEER B AL (2021) [EESNLRH CSRE¥(TVFo 7],

[T ] SR A 0 At

Japan Marketing Academy Conference Proceedings vol.10 (2021)

http://www.j-mac.or.jp


https://www.interbrandjapan.com/ja/brandranking/method.html
https://www.interbrandjapan.com/ja/brandranking/method.html
https://www.cbinsights.com/research/disrupting-procter-gamble-cpg-startups/
https://www.cbinsights.com/research/disrupting-procter-gamble-cpg-startups/
https://www.suntory.co.jp/company/csr/

	ブランド統合型サステナビリティ戦略の可能性 ― 成功事例分析に基づく類型化と課題の抽出 ―

