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Research in Social Media Marketing

(TOP50 RANK Journal)
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2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
m Journal of Marketing Com munications 0 0 0 1 0 11 2 5 6 10 7 0
M Journal of Marketing Management 1 4 3 0 8 4 8 9 8 5 5 0
M Journal of Public Policy & Marketing 0 0 0 0 0 1 0 0 0 0 1 0
M International Journal of Advertising 0 0 6 0 0 3 3 5 5 6 8 0
m Journal of Personal Selling & Sales Management 0 0 0 7 0 0 0 0 1 0 0 0
W Journal of International Marketing 0 0 0 0 0 0 0 0 0 2 1 2
W Journal of Business Research 0 0 1 2 4 2 5 15 11 7 19 45
B Business Horizons 2 1 8 6 2 14 9 6 5 5 1 4
m Journal of Interactive Marketing 1 1 2 7 9 7 5 6 6 8 10 10
M Public Administration Review 0 0 1 0 1 1 0 0 1 0 1 0
W Journal of Advertising 0 0 2 1 0 1 1 1 4 5 2 1
m Journal of the Academy of Marketing Science 0 0 0 0 1 0 0 0 1 2 6 3
W Marketing Science 0 0 1 2 2 0 2 2 3 3 4 4
W Journal of Marketing Research 0 0 0 4 1 2 2 3 4 3 4 2
m Journal of Marketing 0 1 1 2 0 2 1 5 2 3 4 3
m Journal of Consumer Research 0 0 0 0 2 1 2 1 2 1 2 0
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