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bELBAEL T 5,

Day (1994) %, HSEHAMEMICE VT~ —7 X —2MBRHIEIR & 2 V152 2 & 2 i5H
L7z, Homburgetal. (2000) (%, ZOEH»HMANICE L E 6T, RELEKROKEICHT
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ZIHLICL, v —F 2 —2RERRKICES T 2N E R L Twb, &9 LR, RE
W2 BEREEITE 2 5, HISHETR, X O ICEIRELLVOBEIEE~L, ~—7 %~k
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T WD HEA T 3B, Vargo &Lusch (2008) % Chandler & Vargo (2011) 1%, =—%
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WTHY, RitFeH [ELET V] 2R3 5 LT, CARSIREEOBIN 2221
PREREEL T b 2 e RS 2, HROEE 7' 17 & AR, RO LTH 2o
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EATE &+ 5, IS, LHROEEICH 72 5 TIE, W5 —ELLE (Google Scholar
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