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« Customer-based brand equity,
equity drivers,and customer
loyalty in the supermarket
industry

Allaway et al., 2011

« Authenticity: What consumers
really want

JH Gilmore, B] Pine - 2007

« The experience economy
BJ Pine, JH Gilmore - 2011

« Retail brand experience: scale
development and validation

Imran Khan Zillur Rahman ,(2016)
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