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Note: Sales in RDE is the total overseas sales except in North America and Europe
Source: Annual report, Company website, BCG data base, BCG analysis
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2010 oversea sales of Kobayashi

Pharmaceuticals is company's target

Source: Annual report, Company website, BCG data base, BCG analysis
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1. Cathode-Ray Tube; 2. Flat Panel Display; 3. Value-base share
Source: Euromonitor, company website, literature search, BCG analysis
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Chinese company builds 30-story building in 15 days
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« $11,500% - 15,300 vs.
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1. Daihatsu Xenia as sister model
Note: $1 = IDR9,709; 51 = ¥95
Source: BCG interview; desk research; BCG analysis
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BCG 4

FILBUFY (1)

Tenaris

TZT)L (13)

FA

P

Brasil Foods
Camargo Correa Group
Embraer

Gerdau
lochpe-Maxion
JBS

Marcopolo
Natura

Odebrecht Group
Petrobras

Tigre

Votorantim Group
WEG

2)
Falabella
Latam Airlines Group

(30)

Alibaba Group
Aviation Industry
Corporation of China
China Communications
Construction Company
China International

China National Offshore
Oil Corporation
China Shipbuilding
Industry Corporation
China Union Pay
Citic Group

Geely International
Goldwind

Haier

Huawei Technologies
Johnson Electric
Lenovo Group

Li & Fung

Mindray

Petro China

Sarry Group
Shianghai Electric Group
Sinochem

Sinohydro

Sinorna International
Engineering

Sinopec

Trina Solar
Wanxiang Group
Yanzhou Coal Mining
Company

Zoomkion

ZTE

Marine Containers Group JAVE7 (1)

China Minmetals

China National Chemical

Corporation
(Chem China)

Grupo Empresarial
Antioquerio

o7 (1)

El Sewedy Electric

12K (20)

Bajaj Auto

Bharat Forge

Bharti Airtel
Crompton Greaves

Dr. Reddy's Laboratories
Godrej Consumer
Peoducts

Hindalco Industries
Infosys

Larsen & Toubro
Lupin Pharmaceuticals
Mahindra & Mahindra
Motherson Sumi Systems
Reliance Industries
Sun Pharmaceutical
Industries

Tata Chemicals

Tata Consultancy
Services

Tata Motors

Tata Steel

Vedanta Resources
Wipro

AURRTT (2)

Golden Agri-Resources
Indofood Sukses Makmur

JL—7(2)

Air Asia
Petronas

AF3(7)

Alfa

America Movil
Femsa

Gruma

Grupo Bimbo
Mabe
Mexichem

HEZ—IL (1)

A7 (6)

Qatar Airaways

Gazprom

Lukoil

Norilsk Nickel
Severstal

United Company Rusal
Vimpel Com

—/NILF L P4 —100%t (2013)

HIOTIET (1)
e Saudi Basic Industries
Corporation (Sabic)

777 (5)

Aspen Pharmacare
Bidvest Group
MTN Group
Naspers

Sasol

24 (4)
e Charoen Pokphand
Group
Indorama Ventures
e PTT
e Thai Union Frozen
Products

kL3 (3)
e Koc Holding
e Sabanci Holding
e Turkish Airlines

TITEREER(1)
e Etihad Airways
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Revenue per company (excluding financial companies, USS B)

S&P 500 (Ex FS)
" lGc2013
19.0 19.2 136
17.3
14.5 15.3

Year of

2005 2007 2008
revenue

Source: Bloomberg; S&P Capital IQ; BCG Global Challengers; BCG analysis

15.8

2010

21.0
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Last fall, [GE CEO Jeff Immelt] took a list created by Boston Consulting Group of

the 100 most important companies in developing economies and arrayed it into

four camps: customers, suppliers, competitors, and nonaligned.

"I tell my leadership team, 'Our goal for this group is to have lots of customers,

lots of suppliers — and no competitors.' "

Fortune 2007 Global 500 — 23 July 2007

B

In a post-crisis world, with expanding potential for win-win relationships

between Challengers and Incumbents, both sides need to look for partners.
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