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Tourism Revitalization Factors in Kesennuma City

: Develop strategic marketing by matching tourist segments with local values
Abstract
Kesennuma City has seen an increase in tourists since the earthquake and recorded the largest
increase in the prefecture in 2019. After reading the city's tourism data and conducting a field
survey on the development of tourism facilities and tourism policies, we found that tourism
policies met the needs of each tourist segment (from Sendai: to experience the nature of the
sea, Tokyo: to see the situation of earthquake reconstruction, Ichinoseki: to purchase local
products). And tourism was promoted by (1) the government, (2) seafood processing
companies and (3) entrepreneurs who create new local values such as knitwear.
Keyword
Regional Revitalization, Tourist Segment, Regional value, Strategic Marketing, Leaders of

Revitalization
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https://www.kesennuma.miyagi.jp/sec/s084/020/020/010/010/ba-zyonn1.pdf.

12 SAliET (2019) P31 FE SiEdio L A
https://www.kesennuma.miyagi.jp/sec/s012/010/010/020/010/060/H31wakariyasuiyosan.pdf.
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13 KESENNUMA PRIDE (#6472 4:3 & 3k https://pride.kesennuma- kanko.jp/slow-
city/fishery-culture/.
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