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Marketing View Points to drive Regional Revitalization, ~The Idea to Find and Connect the

“Missing Links” :— A Case Study of AMAKUSA Regional Employment Promotion Council —
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Abstract

In order to revitalize the region, various approaches have been tried, such as strengthening core
industries, developing new industries, and reviving traditional industries. However, the results are
not sufficient, there is no stopping for population decline and aging. Industrial development that
promotes local employment and leads to resettlement is an urgent issue.

This research attempted to discover the points of Marketing view that drive the industrial
promotion of the region through the case analysis of AMAKUSA Regional Employment Promotion
Council. As a result, I would like to suggest that it is necessary to find “missing links” in the local
industrial process chains and create a new business model to connect them, and that it is also
necessary to have a horizontal perspective that fosters the sixth sector industrialization in the
entire region, not just in a specific industry.
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